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Abstract

Consumer behavior is one of the most important factors in today's time, its understanding is
essential for businesses to develop their marketing strategies and enhance customer satisfaction in
today's competitive environment. The evolution of e-commerce has revolutionized the way
consumers interact with products and services, fundamentally changing purchasing behavior. The
advent of the Internet has created a whole new experience that helps consumers gather

information, compare products and prices, and purchase products online.

This topic is the research topic of my paper, the main goal of which is to analyze consumer
behavior in electronic commerce, within the framework of which I conducted qualitative and
quantitative research. Through these methods, as a mass survey, as well as communication with
the representatives of the company with the help of e-mail and one person who owns an online

store in the social network.

With the help of research, I determined that consumers have a more or less positive attitude
towards online shopping, as well as the fact that the prices of products affect the purchasing
decision of consumers, in addition, trust is an important factor based on which consumers make

a purchasing decision.

Key search words: consumer behavior, e-commerce, online purchase.



