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SOLEMSIBHO

B53O™Iol Lomsr)Mos 3G0BoL JgbgxdgbEol Hmro GHMH0DBITo bomxsbm LobEmaMHmgdol
35500mBY, dm3990 0935 B53F5M 59O IMH0s dMEM 39MH0MEOL dMm3egbgd0Ib
3990806569 (3969805, Fm3z0lL  GHMogos s 5.d). 0J9gsb  godmdobstyg, ™I
Logomzgerm GHMOOHBIBY ©IM300JOME0 J399sbss dobo gBgJGHIOO s 9BIJGH060
dmdomds  ymgeo  360d69wmgsbos, Msdog oo  {igrowo  dowgderzol  3Gobob
d9b9gxd9bBHL. Mm99 65IMMATo 2sbbowrmwo s godm3zergeos Mo  dbsMob
390M30gds s 09bggdgdo,  MomEobmdMogzo  33¢g300m  godmozombs
533969090, bmm ™30L906M030 3393000 Bomxsbm LabiGmaOml dg3sGOmbggdo.
bo33g3  30b3z9dbDg  dmbs  3sLbol 253935 @5 303m@FHJBOL B0 (390S

296bm® 309930 3300930l BoGgddo. dm3m3z90E0 0bEMM 530000 IYIBIMOMOS
513369, ®MI JsOrNEs3 I60T369EM35605 3HODOL F9bx9dxbEHO EHIH0BIdo.



Abstract

The title of the paper is the role of crisis management in tourism on the example of family
hotels, this topic is quite relevant due to recent events (pandemic, Shovi tragedy, etc.). Due to
the fact that Georgia is a country dependent on tourism, its efficient and effective work is very
important, which greatly contributes to crisis management. In this paper, the experiences and
views of the two sides are discussed and investigated, the vacationers were interviewed
through quantitative research, and the family hotel owners were interviewed through
qualitative research. The research questions were answered and the hypothesis was confirmed
within the scope of the research. The obtained information generated the conclusion that crisis

management in tourism is really important.



