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Abstract

The present thesis explores the potential for effectively integrating artificial intelligence
(AI) in Public Relations (PR). It reviews recent literature and research to highlight current
trends, concerns, and best practices. The study includes data collected anonymously via a
specially designed questionnaire distributes among PR professionals. Findings indicate a
generally positive attitude towards Al technologies but also highlight significant limitations
and concerns, such as ethical compliances, reliability, accuracy, potential overuse, and the
impact on human resource demand in the PR industry. Additionally, the study examines how
Al can enhance PR strategies, improve efficiency, and drive innovation while addressing the

challenges and risks associated with its adoption.



