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Abstract

In the field of culture and arts management, the use of social media as an element of
integrated marketing communication for the promotion of theater institutions in Tbilisi is
gaining strategic importance. Social media marketing research is especially relevant for
organizations that are trying to attract a target audience, raise awareness of their product or
service offering, and deliver a marketing message to a wider audience. The task of this
research is to study the role of social media marketing methods in the promotion of theaters
in Tbilisi, in particular, the specificity and importance of their work. The paper examines
the integral and most effective part of digital marketing, namely the importance of social
media in raising awareness of the theater industry, as well as reviews the social media
channels that are most effective for marketing purposes in this field and the areas of content
marketing that attract the most audience attention, and this is the main goal of the work.
Based on the purpose of the research, the paper discusses the importance of social media
marketing at the world and local level in the theater field, effective methods of content
marketing and their necessity in the promotion of institutions. As part of the research, social
research was conducted using the mixed research method. By means of which the employees
of the marketing service of the theater institutions in Tbilisi were interviewed and their
potential target audience, which led the researchers to the conclusion that visual material
featuring famous actors and photo/video material from performances is the most effective
content direction that attracts the target audience and therefore, Promotes the field and

institution.

Key Words: social media marketing, content marketing, theatre, target audience,

promotion.
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