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Abstract

In today’s dynamic and highly competitive business environment, achieving and maintaining
high levels of customer satisfaction rate is considered to be the main indicator of successful
business. Considering the above, it is very important to advertise effectively and to the right target
audience through the maximum optimization of time and costs. The rapidly evolving field of

artificial intelligence (AI) offers unique opportunities in this direction.

The present study explores the mutual dependence of artificial intelligence and digital advertising
on the example of companies in Georgia. Within the research framework, our goal was to
illuminate the frequency and purposes of Al usage among Georgian companies in producing and
managing digital advertisements and campaigns, assess its effectiveness in the marketing domain,

and explore its future potential.

Within the scope of the master thesis, we used a mixed research method encompassing qualitative
and quantitative approaches, an in-depth interview and a questionnaire. Questionnaires were sent
to companies and digital marketing agencies registered in Georgia, and in-depth interviews were

conducted with representatives of the digital advertising and artificial intelligence fields.

A limitation of the study was the lack of willingness of some companies to participate in the
research, without naming specific reasons for this matter. Also, considering the current events in
Georgia, some of the respondents did not have time to participate in the research. Despite

encountering limitations our study provides valuable insights.

Our findings reveal that while there is progress, there are still significant number of steps to be
taken in integrating artificial intelligence into marketing practices in Georgia, although some
companies are already using it for enhanced planning of digital advertisements and campaigns,

demonstrating its potential to be efficient and productive.



As for the perspectives, artificial intelligence presents a unique opportunity for companies to
achieve time and cost efficiency, increase productivity, and deliver superior content to their

customers.

By embracing Al technologies, companies in Georgia can position themselves at the forefront of
innovation in digital marketing, thereby gaining a competitive edge in today’s dynamic business

landscape.

Keywords: artificial intelligence, Al digital advertising, content generation, NLP, TTS, STT
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