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Abstract

Influencer marketing has emerged in the digital age as a strategy for brands to connect with
consumers. The paper reviews influencer marketing, discusses its' evolution, basic principles and
effectiveness of it's influence on consumer behavior. The paper examines both, influencers'

influence on the consumer and it's impact on brand perception and sales growth.
The paper discusses best practices for implementing successful influencer marketing campaigns.

Also, the paper includes the study of current situation in influencer marketing in Georgia and

the search for ways of its' development.



