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Abstract

The 21st century is the age of digital technologies, and marketing and related sciences have
taken an advanced position in recent years. If until now marketing was focused only on selling
products or promoting services, today the right marketing strategy involves establishing a

significant and deep connection with the customer.

Neuromarketing is a branch of marketing and combines marketing and neuroscience. It allows
us to analyze how the human brain perceives certain marketing tricks, calculations and
strategies. In the marketing world, neuromarketing has emerged especially after the
development of the digital world. Through neuromarketing, we can conduct various researches

with consumers, which will ultimately give us valuable results.

The paper will discuss the importance of neuromarketing in the modern world, the necessity of
its use will be presented. It will be discussed what techniques are used in neuromarketing and
how beneficial it can be. Using the example of Georgian advertising agencies, it will be discussed
whether neuromarketing is used in Georgia and if so, what techniques are known and used for
it. The paper will include research in several Georgian advertising agencies, examples of practice

in Georgia will be shown.
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