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Abstract

This thesis examines how digital marketing influences purchasing decisions in the Georgian
real estate market, focusing on large companies in Georgia. Using a pragmatist philosophy
and a deductive, quantitative research design, data were collected through a structured
online survey distributed to individuals who have purchased real estate in Georgia. The
survey included 19 questions and targeted a sample size of 387 respondents, ensuring a 95%
confidence level with a 5% margin of error. Data analysis was conducted using SPSS
software. The results show that social media platforms, particularly Facebook and Real Estate
Listing Websites, significantly influence real estate purchasing decisions. Key factors
identified include the price, location of the property, the online presence and reputation of
real estate companies, the clarity and transparency of information provided, and use of
interactive digital features. The study provides valuable insights into the role of digital
marketing in the Georgian real estate market, enhancing the understanding of how these
strategies impact consumer behavior. These findings contribute to the broader discourse on
digital marketing by highlighting its importance in real estate and offering a foundation for

future research in this area.
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