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Abstract

This research delves into the details of Al-powered content creation technologies for data
analysis and visualisation in the Georgian Marketing industry. It explores the answer to the
main question: What are the perceived impacts and advantages of Al-powered content
creation technologies within the marketing industry in the country of Georgia for data
analysis and visualisation? Qualitative research methodology was applied, following the steps
of individual interviews, thematic analysis and coding the interviews. Individual interviews
helped to receive the precise information that represents the current state of Al's usage in
the Georgian market by the marketers, as the respondents were from the marketing and
banking field, who are mostly adapting Al in their work life. Several notable findings draw
attention to the Als’, as tools to enhance marketers’ everyday activities and their impact on
efficiency and productivity. It examined the relationship or differences between AI and
human creativity and described in detail how marketers use these tools for data analysis and
content creation. Besides all the factors mentioned above, it was interesting to familiarise
with the level of acceptance and adaptation of Al in the Georgian market and reality,
considering the ethics and data security. One of the key findings was how much Al has
reduced the time spent on tasks, decreased the workload, and given opportunities to
marketers to focus on more important tasks rather than small details that can now be
accomplished with the help of Al Another highlight was the current situation in the
Georgian market, as there is not enough information in the Georgian language to provide it
to Al tools, as they are learning from the data we provide. That is why generating some
cultural nuances or translating the text into Georgian is difficult. Furthermore, there were
some optimistic predictions and hopes that Al will be a good help for future development, as
there will be more data given to Als in the Georgian language, and it will stay and become a
more valuable helper tool rather than a replacement of the human force. The research also
slightly touched on the importance of data security and the trustworthiness of such tools. As
it was discovered, every tool has a disclosure, assuring the safety of the provided data. Still, as

these tools learn everything and answer it back, most of them try to avoid sharing sensitive
iv



information. That way, they can keep the security of the data at a higher level. In general,
this research aimed to be a path for future researchers to delve into more details and also for
emerging marketing companies to understand, what are the present-day updates of
technological evolution, the era of AI, what they bring to the table and what it can

contribute to their work.

Key words — AI - Artificial Intelligence; Digital Marketing; Content Creation; Data
Visualization; Data Analysis; Data Security; Al acceptance; Al as a tool; Al in the Georgian

Market.



