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Abstract 

 

In the past decades, societies worldwide have undergone fundamental changes, including 

shifts in the political and economic landscape, legal foundations, outlook, and attitudes. 

Modern society continues to grapple with various social problems such as stigmas, 

stereotypes, minority rights, ecology, etc. During this period, the type of communication 

with society aimed at promoting positive behavioral changes has become even more 

crucial. 

 

The present article is an attempt to analyze social campaigns. Through the examination of 

Georgian and international examples, conducting interviews with experts, and researching 

the audience's opinions, the research aims to identify the challenges facing the Georgian 

market, assess its alignment with global trends, and explore the influence of social networks 

on the effectiveness of social campaigns. 

 

To achieve the stated goals, the paper employs a mixed research approach, utilizing both 

case analysis and survey methods, including interviews and questionnaires. 

 

The work comprises an introduction and four main chapters, followed by a list of the 

literature used. The first chapter focuses on analyzing scientific sources related to the 

research topic to elucidate the existing theoretical framework and identify aspects for 

further investigation. Subsequent chapters delve into Georgian and international examples 

of social campaigns, presenting data gathered from surveys and expert interviews. The 

conclusion and recommendations are provided at the end of the paper. 
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