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Abstract 

 

As new technologies become actively used in everyday life, more and more people use the 

internet in the decision making process. Therefore, it is crucially important that the 

businesses in today's reality keep up with technological changes and challenges that come 

along with it. Digitalization process has been especially productive and important  for the 

hotel industry. It gave opportunities to share information overseas and get a booking from 

another country with just one click. This qualitative study examines how digital marketing 

strategies have impacted Georgia's hotel industry's growth and development. Six semi-

structured interviews were used to gather primary data for this research paper, which was 

a qualitative investigation utilizing both primary and secondary data. This research was 

summed up using an inductive methodology. The study delves into the complex correlation 

between digital marketing strategies and the success of hotels in Georgia. The online tools 

give the possibility of objective feedback and reviews from the customer side which is 

helpful for hotels in finding out the issues that are present. According to research, digital 

marketing is a major factor in the growth of Georgia's hotel sector. Booking platforms are 

considered as one of the most important tools that influences booking trends and overall 

revenue. Social media, on the other hand, is more responsible for the popularity and 

notoriety of each hotel. However, a major problem is the competitiveness of the market, 

which can be overcome by differentiation of the services and products. The research 

provides a perspective of the issues by utilizing interviews, thematic analysis, and a critical 

assessment of the body of current literature. The results 

highlight the need of a customized strategy for digital marketing that takes into account 

the many demands and difficulties that exist in the Georgian environment. The results 

show a positive association between the utilization of digital initiatives and tools and the 

success of individual hotels. Several future research paths in the rapidly changing 

hospitality business are shaped by this study. Although the focus of our current study was 
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hotel representative views, broadening the scope of the research to include customer 

perspectives and experiences is likely to produce very useful findings. Examining visitors' 

perceptions of and interactions with digital marketing initiatives may offer a more 

comprehensive knowledge of the dynamics influencing the sector, facilitating better 

decision making for companies. The thesis sums up the efficiency of several strategies used 

by hotels in terms of improving exposure, accessibility, and competitiveness. These 

strategies include social media marketing, online advertising, usage of booking platforms 

and search engine optimization. All things considered, the thesis is a useful tool for 

academics and the hotel industry, offering factual data and practical insights to guide future 

research projects and strategic decision-making. 

 

Key Words:, Hotel industry, Hotel marketing, Digital marketing, Hospitality business, 

Georgian hotel industry, Online advertising, Market competition. 

 

 

 

 

 

 

 

 

 

 

 

 

 


