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Abstract

In this paper, we discuss the effectiveness of social media marketing, the factors determining its
success and failure, what to consider when creating content, how to get the user interested in
us, how to turn the user into a fan and what offers we can give to promote the brand. In
management, it can be said that it is of decisive importance whether the company will be

successful or not.

The study was validated through qualitative research, with participants actively acquiring

technology through social channels.
Both hypotheses were confirmed, the respondents mentioned relevant reasons in most cases,

and it was determined that communication is the most important aspect compared to other

components of social media on the example of Georgia.

Keywords: social media, content, communication, marketing



