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სახელმწიფოების უმნიშვნელოვანესი გამოწვევა, დღეს უფრო აქტუალურია ვიდრე 
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Abstract 

Since time immemorial, the only form of communication between people is communication. 
Before writing, people communicated with each other using hieroglyphs and different types 
of drawings. Communication is important even today, for the development/establishment of 
modern systems. 

Communication is not only a means of establishing relations between people, but it is also a 

constituent part of the activities of states and organizations, society cannot develop without 

communication. 

Public relations is the means by which various types of organizations establish relations with 

the public and provide them with the information they want. Political PR is one of the areas 

of public relations and it is quite relevant in the modern world. This topic has been studied by 

many researchers in different periods, however, political PR, as the most important challenge 

of the democratic states of the modern world, is more relevant today than ever.  

Due to the fact that the modern society today has more opportunities to receive various types 

of information as quickly as possible, which followed the technological development, political 

organizations and parties in the market need more efforts to attract voters than before.  

The main research topic of this paper was political PR, its history and stages of development 

in the world and in Georgia. 
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