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Abstract 

 

 

The intersection of finance and technology, fueled by the widespread use of the internet, has 

resulted in the emergence of various digital payment technologies. These technological 

advancements within the payment industry serve as the fundamental basis for achieving financial 

inclusion, ensuring that everyone has access to financial services. However, despite the 

continuous progress made and the potential to transition towards a digital payment landscape that 

encompasses the entire population, there are critical issues that need to be addressed to create a 

more seamless, inclusive, and sustainable cashless society. 

This study aims to provide an extensive overview on the evolving realm of e-commerce, 

specifically focusing on the role played by the banking sector in the development of e-commerce 

and the associated challenges that arise. By conducting a systematic analysis of existing empirical 

studies, this research presents a state-of-the-art classification of digital payment technologies. By 

examining and categorizing these technologies, we can gain valuable insights into their 

functionalities, benefits, and drawbacks, contributing to a better understanding of the current 

landscape of digital payments. Moreover, this study presents a comprehensive analysis of the 

information and sources available on the Georgian market. Specifically, the research delves into 

the realms of banking, taxation, and other relevant studies, reports, and trends in these areas. By 

leveraging existing sources, the study seeks to determine the role of bank’s technologies and 

evaluate their development within Georgia. Additionally, the research seeks to identify the 

contributing factors within the country and assess the level of preparedness among the population 

for the exponential growth of e-commerce. An integral part of this investigation is examining the 

degree of trust people place in banks and their perception of website reliability. Both positive and 

negative aspects are thoroughly evaluated to provide a comprehensive understanding of the 

subject matter. 
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The primary aim of this research is to demine the extent to which banks contribute to or hinder 

the development of e-commerce. Despite banks' concerted efforts to enhance their 

competitiveness and embrace digital technologies, it is crucial to investigate their actual impact 

on the progress of e-commerce. 

To accomplish this, this study adopts a pragmatic research philosophy and utilizes a mixed method 

approach, including a combination of questionnaire and semi-structured interviews as primary 

data collection tools. Using a non-probability, purposive and volunteer, self-selection sampling 

strategies were used for recruiting the study participants. A series of interviews were conducted 

with 22 bank and payment system representatives in Georgia, examining the bank’s role in e-

commerce advancement, function and support, while a comprehensive survey was carried out 

among Georgian customers using a questionnaire. A total of 472 customers willingly participated 

in the survey, expressing their expectations towards banks and their eagerness and desire for 

engaging in electronic purchasing. The survey addressed preparations and demands for e-

commerce purchases, unpacking whether the consumers were willingly to adhere to security 

measures during the electronic commerce.  

The findings of the analysis are meticulously evaluated, with a keen focus on identifying 

challenges and shortcomings. Subsequently, the research proposes effective strategies and 

solutions to address these issues and enhance the overall landscape. By accomplishing these 

objectives, this thesis aims to contribute valuable insights to the field and facilitate advancements 

in the areas under scrutiny. 

 

Key words: E-commerce, Security, online purchase, bank, internet, digital payments, transaction modes, 

business, Customer satisfaction, Service quality


