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Abstract 

 

The subject of a research topic of this paper is the obligation to provide information to 

consumers during online trading in accordance with the laws of Georgia and of the European 

Union. Common problems regarding informing consumers in the process of online trading are 

outlined and relevant recommendations for solving them are suggested, based on a comparative 

analysis of laws of Georgia and of certain EU member states.  

It is identified that online trading is problematic field internationally and accordingly it 

requires  strengthening the guarantees of consumer protection at a higher level. This was 

recognized by adopting the Law of Georgia On the Protection of Consumer Rights in 2022 

which is based on the relevant EU directives established. 

This paper statistics of Georgian National Competition Agency that demonstrates and 

other organizations through which was mentioned actuality of that this research issue once 

againis very timely and topical. The research has shown that a large part of traders are 

indifferent to the protection of consumers rights and they abuse their marker power in the 

online trade process.  

The analysis that the main problem the customers is access to the information. Also, the 

study identifies various impeding circumstances which are obstructive to make informed 

decision. In this regard, is discussed what can be the connection between the standard contract 

terms and the problem of informing consumers and why is this ineffective way of providing 

information. It is also argued that unfair commercial practices interfere with consumers right to 

access complete and accurate information. The paper is also analyses the decisions of the Agency 

regarding informing consumers and generates relevant recommendations.  

The research is a comparative analysis of the EU and Georgian laws and it is concluded 

that the Georgian legislation is fully compatible with the laws of the European Union in. The 

Law of Georgia on the Protection of Consumer Rights is the result of the implementation of the 
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norms established by the European Union directives. Also, on the basis of a comparative analysis 

of the EU countries, the recommendations were identified, which should be exemplary for our 

country, since the sharing of their experience will help to eliminate the problems in practice in 

a short time.  

The importance of this research lies in its comprehensive nature and in the fact that the 

raised issues are studied from several different perspectives. It should be mentioned that existing 

there is a gap in academia regarding the given subject and the previously done studies in Georgia  

are outdated. Therefore there is a need to carry out studies after the implementation of the new 

law on the protection of consumer rights, where it will be critically analyzed. 

 In this research the following research methods are used: comparative-legal analysis, 

historical-legal, descriptive/overview, evaluative, and quantitative research methods. The 

research is mainly based on both Georgian and foreign normative and legal literature. 

Key words: Customer; Informed; Online trading; Unfair commercial practice; Law of the 

European Union; Standard terms of a contract; Georgian National Competition Agency; 

Informed decision. 

 

 

 

 

 

 

 


