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LOIBW3g3M  BIBOOL  CBLBHOGWMEOMOO  FoMgIML  BMOIOMIOOL  GH-9gHO
36093690 ™356qL0  s13gdBHos IMLObEgMdOL BosBW393™ J3939, MMIWOL MM
500590560 3000 MdL  F9593060HML  RobBLMGO  Golggdo FBM3939Dy  2o©IEg0m.
3OWMOL 0339l 0930 P9 YMO Fgdmbzg3900Lb, IBITsmEEol 89gaq00Ls
bbgs dmggbgdolash, sds3 890dEgds Bosbo 0sygbml Jmbgdsl, LogmEbwgl o
X9BIODYMOL, JoMmdlL  LosHm3g3m  3OHMOMIGHIOL, OMIYdoE  FoMIBEGHSL
dob3gdb @MW  3mB39bLoEosL  Losbwzgzm  Fgdmbzgzol  sOBYOMIOL  OML
(Alikperova, Proskura, 2019, 82-83). Lodo@mggeml 35Ds®Bg 98 MM s®LYdYIEo
daMdoMmgmds  JoMMOmMGOL  Fmdoesdggdoll  dO  9dBH03mdsDY  Loobwzgzm
dmALob®9d0m BoMgdMd5d0. mIbTsMGOJ ™S (3939 J9MIIM BodEHMMGOOL 493w9bol
0909290 3900350 03305 @S dgLodsdobo  MEMABODI309d0E  (33X05b
9900535909 8mBLobMgdsl vy 3MMEOMIGL (3300 gdgdol  glodsdols, oMo
MBgL 300631096 EMbIM0sB0 s ImIYgdosbo (Saldanha, Staehle, 2021). LosbLZgz™

06MLEH®059 LyJoOMZgMTo MO (33X0YdS 236039 dMEM MO S, EgmErols
396053mdsd0 @ LM MYRO®  O039OLOGOGOMYGOMEO  AobEI.  FobsBLYYMO
0bMLEG®00L  M39MoGHMMmd0  00M3d30506 3e0gb3Ydolm3zol @y FGLsdsAOLO®, B0
dmBo3s 2osdfy3930 Bgds. 999gb godmIEobsdg Lo33eg30 J0MbZss: MHMYME
399900500 LBoIBM39g3m  3Mm335609d0s  goddoghmb  mogosbmo  MbsGo,
©553059MmBowmb  3er09b3Hgdol dmmbm3zbgdo dmdoz0o E3WoMYdgdol s FBIME
3063996096@M@ 206M98m30? 33009350 9d3L Lsdo §39d0Bsbo, GMmIwgdog ghms Jabosb »d
33e930L 3053560 F0DBIbL: 2o69dm BogGMMYdIOL go3ewgbs dMIbIsMGdgwms J3935PY;
350 30653 GuMdJOOL 9390 A95DMYds LOIBW3g3M 3F35609d0L Joge dMfMmEYdIEo
Lgm30L900L Jgbobgd; LoEsBW393m 3MB3560900LMZ0L LELIMYJOIM @S 3Mb3MYEMWwO
$0b505090900L dofirrgds dmBbTsMGdYMs 335¢gd©O J393900L Fom35¢olobgdom.

33930l dmbszgdgdo  9B39bgdl, MHMI  gplio  2osdHY39BH0  BOJBHMMO0S
©oHM3930L  5MBg30LsL.  JmBbIsGmgdgms 3930 9YOHbmds  3bmgcmgdolge
39099mgdgoL,  MHMAMOOEss  dBO30 @S Fgdmbogowo.  BMYogHMIs  MHYL3Mb9bEds
398m0Bobs 13933H03E0BI0 S MBOMOEMBS BoEsB393m 3MB3560900L JodsGrm, Jom
bLoOo dgBo s §o8F306M35¢g 0bxgMmMTs30s  Lb3sILb3S IBM39g30L  30MHMBGOOL
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d9Lobgd. s dMML, dmIbIsMGOgel  LmEL  dmdbowrmds s bgerdolsfzmdmds
LoIHBM393™M 3MI3560900L FogH FgMmMez5HYdME LYM30LgdTdo. 1336900 0dwggs
99L5d gAML 500B0TbMUL, HMA 333560900 36379M9B300L F9bseBMbgdsls Tgdengdgb:
dmIbds6gd9bBg  m6MH096EH0M90MEo 06030  FmMygdIro  BgMH30Lgdol
90fim9000m, 3cmdbBsMgdol 1393013037900 BsFoMMYdgdOL Tgbsdsdols; oW 0sbmdOl
3906M353900m, bMdIYBY IRMIBYIMWO  MODOIONMIJOOL  ITYSMJOOm;  MBOM
DMLGHO 06830mMHTo300L Fgme35Hgd0m s 3MB3b0ol  3MWEHWEsTo ImIbIsMmYdYE DY
M6096¢06M 900 SHMMZ6900L sbgMyz0m.
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One of the most crucial aspects of the Insurance Market is insurance behavior of the
population, during which people try to reduce the financial risks by transferring them to the
insurer.

Trying to protect oneself from accidents, consequences of crime and other events that
can cause the damage to property, life and health; buys insurance products that guarantee
monetary compensation in the event of an insured event (Alikperova, Proskura, 2019.82-
83).

The current situation in the market of Georgia indicates the low activity of citizens in
using Insurance Services. Generally , behavior of consumers are constantly changing as a
result of the influence of environmental factors, an therefore organizations change the
offered service or the product in accordance with the changes in order to remain
competitive and profitable (Saldanha, Staehle, 2021).

The Insurance Industry has undergone many changes over the past two decades and has
become more and more diversified in Georgia. The operators of the financial industry are
fighting for customers , and therefore their attractions becomes crucial. Therefore the
research question sounds so : “How can insurance companies enhance their ability to meet
customer demands in a constantly changing and increasingly competitive environment?”
The research has three sub-goals , which all together from the main goal of this study: the
influence of environmental factors on consumer behavior; the better understanding of their
benefits regarding services provided by insurance companies; Providing beneficial and
specific suggestions to insurance companies , taking into account the changing behavior of
consumers .The research data shows that price is a decisive factor for choosing insurance.
Consumer behavior is based on life circumstances such as the age and the income.

Some respondents showed skepticism and mistrust toward the Insurance Companies,
they need transparent information about different insurance conditions.

Eventually, consumers would like flexibility and availability in the services offered by the
Insurance Companies. The findings provide an opportunity to note that companies will be

able to maintain the competition. : By providing customer; By deepening integrity ,



estabilishing the relationships based on the trust; By offering more accurate information and

instilling a customer-centric mindset in the company culture.



