d69b0by oL gogamghs dmdbAsMdEol Ji3935Ls s gormaegdsbg LsliGwdtm

0b©LEM0580 LodoMrm3gEmL sgsoN DY

035 5¢5boo

bs8sgobdea b5IHdo pseroggbomos ogrosl bsbgerdhoger «1bogzgdlodgdob 8obbybol,
356500¢1960b5 05 (9976020 280980L 3539¢°99A) Vg Fs30bH®OL bsolbob dobo,3980b
J000b36980L G9bsbsdolso

36HMyM535: 30BBYLOL 5ET0bOLEHMOMYdS: F9bgxT9bEO

159936096 bgeddm3z569w0: Lods X oxs60dg, 3O MTBGLMEOO

003l bsbgedfogm Mboggmlodgdo

odogolo, 2023



39bsgboo

OmamO3 §o0yg60wo  Loolgh@sgom BsdOMAoL 933HMO0, 353bs©gd, Mmd BsdO™do
0900mo96L Bgal MmMoa0bscn® 659MmI9g35ML s 96 Tgoogl Lbgs 93GH™Omgdol doge

53090 33133996000, B3 aybgRs@  dogdgw Wb @ibsgage  fadygbow
dsboEgdl, MHMAEgd03 B5IOMATo 56 GOl dmblgbogdro b 30EH0MIdIMwo Bomsbsm
09L9d0L FgbsdsdoLS.

@035 5¢n5b0s

09.01.2023



S0LEMogEHo

d0Bbgl Lodys®mbo sMLYdME0 Y3z9ws 3M33s605 0dMIZ0L B5HsMBY WoEIMMBIOLMZOL,
3063996096 Mwo  M306MH5@GHLMdOL  dM3Mm39d0Lbm30L. om0, 3500 F0BIBos TMYgdols
3odbodoboEos. 53 F9gaoL ToboEgds 30 Yzgwrs 3Mmd3sbos oblbgegadme dMdmeol
bgebgdl 0g4gbgdl. bmaog@mo domysbo, dMboll 0doxol BsdMYseodgdoms s dobo
3963005609000  30WMOL,  IMIBIsMDEGOOL  AMmbogzsLs s oo gPMYMEgdoL
dm3M39050.

06960060, 3m63MM96GHME0  M30GMsGHILMOOL Fm3mgqds 3500369 m3zs60s  LELEMAGO™
06MUEG®05d0 dME35Hg 333560900LmM30L. FommMZ30L  FM035605, 3453WIMD  JOHMAYWO
dmdbdsmgdgwo,  OMIGoE IMO350XRIMOI©  JuGHWIMGdS  dob  IHYLYdIMEGdL.
LogoM3gaml,  dogoomBg  99odwgds  Boom3owmlb, ®Mmd  LLLEGHWMAOM  0bMLEGMO.,
dmAbobmE®9gdol gl BEgOHM XgO 300093 396309 JIOL gHBsBgs. MMI3S MLYOIMIGE dsBsO By
0bgm0 dogMo IMMsd5d9g00, MMPMMJOOE 5M0b : ,,M90LMBO MdOWOLS s dscyddo,
53505 xR0l LELEBHMIOMIdO, ,OMAL 3mGgE YsBdIY®, ,3MmE0EIo 066 vy ,LEodds”
0000oldo, s139 g BMYLOEOTo s 5.0.

30L9060030 330930l RoMYMGIT0 45FM030mbs 5MS FoMEBHM OO, 5M53g LsdMsWMm s
33069 Dmdol LalEGHMAOMYdOL Fo6m39E0byol d9bgxgMgdo. 33¢g30L F9gas© F9a30de0s
©o353360m, MHM3 ol LbEGHWIOMgdo, MMIGdog  dgBo©  BOMBLgab  dGYbOL
3963005609d5%B9, domo dmIbBTsMgdgw0E F9BI®© JODAMWO0S. JOHMYMYo dmIbIsM9gdwgdo,
305 39OGHM 0M300mb6 09gbgdab LolEGHMIO™M LYMHZoLL, 9Msdg Lbbggdlog MMBg396 dsb.
3990006569 5996, Agogl LobGMIOMYBL 5J300 LT PEGds GobGdOL 3MEOE03ZBS3
39HgMb s 3MB3MEMYDEHGIOLSRD, obLb3s39d000 MBOM dZ0MO®E A99JoMIMb MmMbgdo
Q5 dgLod53oLsE 3930 BM9dS3 JooMb.



do®omoo  bsdogdm  Lodyzgdo: dM9bwo, dM9bobao, 3mBoEombomgds, LolEwdehm
06MLEG®0s5, 3dbIomrgdeol J3939, JOMYYo dmdbIsmgdgeo.



Abstract

All companies in the business world are fighting to be a leader in the market, gaining
competitive advantage. Their main goal is profit maximization. Every company struggles
differently to get this result. Some companies try to attract customers and gain their loyalty by

building a brand image and developing it.

Gaining a competitive advantage through branding is important for companies operating in the
hotel industry. The most important thing for them is to have a loyal customer who visits their
establishment many times. On the example of Georgia, it can be considered that the hotel
industry, this field of service is still on the way of development. However, there are such strong
players in the market as: "Radisson" in Tbilisi and Batumi, Adjara group hotels, "Rooms Hotel

Kazbegi" or "Stamba" in Thbilisi, as well as "Crown Plaza Borjomi", etc.

As part of qualitive research, not only large, but also medium and small hotels Marketing
managers were interviewed. As a result of the research, we can conclude that those hotels that
care more about brand development, their customers are also more loyal. Loyal customers not
only use the hotel service themselves, but also recommend it to others. Based on this, such
hotels have the opportunity to revise their pricing policy, and, unlike their competitors, to rent

out rooms more expensively and therefore make more profit.

Key Words: brand, branding, positioning, hotel industry, customer behavior, loyal customer.
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