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Abstract

Banking management without business communication is virtually unthinkable. Business
communications help to increase the bank's customer satisfaction, in addition to increasing the
awareness of banking products and services. The research revealed the importance of active, easy
and affordable communication with the customer service bank. Quantitative research has
revealed the strengths and weaknesses of communication in financial companies. Qualitative
research has shown that Georgian banks take great responsibility for both internal and external
business relations of the company. They fully understand the essence of business communication

and its importance in the success of the bank.

The results of the qualitative research answered the purpose and objectives of the research, and
the data were verified as a result of the quantitative research, on the basis of which the research

hypotheses were confirmed.

Sources discuss communication, its essence and the means of achieving effective business
communication. The issue is seen not only from the perspective of Georgian authors, but also the
views and advice of foreign authors on the company's management. The literature review

highlights fundamental issues related to business communication.
The paper identifies the factors that hinder communication and provides ways to avoid them.

The review of the sources reviews the new and modern means of business communication that

banks use in the process of internal and external relations.
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