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Abstract

For many years of its existence, advertising has always served the main purpose of
providing information and news to the general public. The media, of course, over time, changes
its face, successfully goes on the path of development and adapts to the needs of modern society.
It should also be noted that there are fundamental approaches in advertising that have not
changed to date and are confirmed by numerous studies. The purpose of advertising can be
different: getting to know the brand / product, getting medical advice, getting to know
government services and much more. The psychology of advertising is still actively studying the
mechanisms of the impact of advertising on the human brain and the peculiarities of the
perception of various expressive means. There are two areas in this field: First - when advertising
has a psychological impact on consumers, a person's need is formed through inspiration. Second
- when the advertisement outlines the requirements and at the same time reinforces them, at that

time the person has a desire to buy immediately.



The subject of research is the impact of the pandemic (Covid-19) on modern advertising. The
study includes the experience of advertising companies and brands in the advertising production
process before, during and after the pandemic. The research is based on non-contradictory
interviews taken from the above companies and brands. The selected respondents are well-known
and leading brands and advertising companies with extensive experience in the Georgian market.
Based on the analysis, highlight the fact that despite the severe crisis period, all companies
maintained stability and their niche. Significant changes were also identified in the advertising
production process, changing the views and requirements of the users, and dealing with this
required constant, tireless work on the part of the teams of the companies, and at the same time
proper management of internal social responsibility. The interviews given in the study mentioned

that it was all difficult, but it was also a great experience.

Based on the analysis of the interviews revealed the following — to date, digital advertising has
taken the leading place. Just as print media was replaced by TV advertising in the early days,
digital advertising has now replaced television. Digitization was an inevitable reality of
modernity, although it all took place gradually, step by step, and the Covid Pandemic accelerated
this process very much. Today, two years after the pandemic, almost every field, the field is
moving towards digital. It should be noted that this process was quite successful in the market of

our COllI'ltl’y.



