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Abstract 

 

 

 The theme of this master’s thesis is the role of social media marketing in the new product 

development in the Georgian market.  

 Modern information technologies are developing, and electronic tax technologies are 

promising for the environment to opotate the business by digital means. Therefore, over time, 

social media marketing is being considered a move vible and attractive option.  

 The network, in addition on the dissemination of mass information, is also an integral part 

of people’s daily lives. 

 The set of social media users creates a unique space where it’s easy to sell new products, 

which indicates the actuality of this thesis.  

 The paper discusses the essence of the market, the features of social media marketing, the 

product development life cycle, and the role of social media marketing in the relevant literature 

analysis. 

 Based on the relevant literature analysis, the paper discusses the essence of the market, the 

peculiarities of social media and traditional marketing, the product development life-cycle, and 

the role social media marketing has in it.  

 The research is nased on the hypothesis that using social media marketing tools in Georgia 

has a considerable impact on product awereness levels and their development. The research goal 

is to study and analuze the strategic role of social media marketing dor Georgian companies while 

they’re developing new products and introducting them to the local market. During the research, 
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both – qualitative and quantitative research methods were used that are in accordance with the 

research goals and hypotheses. The results of the qualitative study speak about the advantafes of 

social media marketing based on the examples of Georgian companies. In addition, the importance 

of social media marketing is evaluated by the means of qualitative research.  

Key words: Social media marketing, Georgian market, Product life sycle. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


