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Abstract

This paper discusses marketing strategies of Georgian construction companies and their effects
on sales. Because of today’s market competition and multi functionality of the construction
sector, it is essential to incorporate proper marketing in business, so that it can give optimal
results and boost sales. Therefore, the goal of this research is to confirm the notion, that
marketing strategies used by Georgian construction companies greatly affect the sales

numbers.

Given hypothesis was verified by different types of researches. In particular, a
quantitative research was conducted between consumers and a qualitative research was

conducted between businesses in construction sector.

Analysis of the results of conducted researches confirmed the hypothesis. In select areas
there was a consent of opinions between consumers and businesses. This emphasised that, even
though, in regards to marketing, Construction sector is fundamentally different than other

sectors, properly devised marketing campaign can greatly affect success of the business.

The paper also touches upon literature relevant to the research topic. There is also an
analysis of marketing strategies of leading international construction companies. Georgian

construction companies’ marketing activities have been assessed by Cobra matrix.



