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Abstract

Social media has become an integral part of integrated marketing communications over a short
period of time, which has acquired strategic importance. Through social media, startups have been
able to increase awareness at low cost, provide sales incentives, establish ongoing communication
with customers, and more. The research reviews the stages of social media development, the
importance of startups and their relationship. Social media research is especially important for
startups that are trying to establish effective communication with target groups in a short period of
time with minimal costs. The aim of the research is to study how actively social media is used by
startups and whether they approach this communication strategically, which is a prerequisite for
establishing them in social networks. The aim of the research is to develop social media impact

analysis startups.

6 local startups were selected to study the topic and revealed how actively they communicate and
which platforms they use for it, whether they have developed a social media strategy and what
percentage of the total marketing budget is devoted to social media. As part of the quantitative

research, a wide audience was interviewed.

The paper also discusses various research materials by researchers. Both qualitative and
quantitative research methods were used to test the hypothesis in this study. Thus, the study

presents the phases of social media development and the most popular social networks in Georgia.
One of the practical value of researching the issue is that based on the research, it has become clear
that social media plays a huge role in the development of startups. Social media has proven to be
one of the most powerful tools for startups today. The research also developed an interesting model

of social media marketing that will help startups in Georgia.

Keywords: Social Media, Marketing, Startups, Business.
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