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Abstract

Competition arose simultaneously with commodity production, although it was only during
capitalism that it became the main lever of market regulation of social production. In the
middle of the 19th century, the market of free competition was widely developed, which was
not regulated by the state. Such a market affected manufacturers by the mechanism of supply
and demand, price fluctuations, constantly forcing them to take into account consumer
demands, improve quality, increase labor productivity, expand production and reduce costs.
One of the fundamental principles of a market economy is free competition between
producers. When it comes to risks, they are inevitable in any company, so the entrepreneur
must have an idea of the type of risks that exist and learn to anticipate them. When starting
an activity, a number of internal and external factors must be taken into account, on which its

success will depend.

One of the main participants in the chain of selling books is retail chains, which, in the face of
growing competition, both from other bookstores and from the mass media, and from
alternative sources of book products-electronic and audiobooks, are forced to look for ways to
attract buyers and increase sales. During the research process, quantitative research was
conducted with the employees of the company "Biblus" in order to reveal the company's
competitiveness and the risks incurred to improve the business. Competition forces bookstores
to constantly expand their assortment, create a variety of thematic layouts, and hold

promotions that are profitable for buyers.

As we mentioned, competition and risks are inherent in any business field, and to illustrate
this, I will give an example of book Trading, which I will discuss in detail . One of the main
participants in the chain of selling books is retail chains, which, in the face of growing
competition, both from other bookstores and from the mass media and alternative sources of
book products-electronic and audiobooks, are forced to look for ways to attract buyers and

increase sales. During the research process, quantitative research was conducted with the



employees of the company "Biblus" in order to reveal the company's competitiveness and the
risks incurred to improve the business. Competition forces bookstores to constantly expand
their assortment, create a variety of thematic layouts, and hold promotions that are profitable

for buyers.

The increased competition in the Georgian market of modern books acts as a factor that pushes
publishers and traders to give more and more concessions to customers for the sale of their
products and to constantly expand the arsenal of technologies and methods of promotion of

sales, which often leads the organization to undesirable risks.

doM0moo B5d0gdM LoEY3900: HOLZJO0 S SMEHBOEYMMDS JgbgxdgbGHT0, 3m33s6ools
3M63mM96EHbsM0sbMds.



