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Abstract 

The role of digital marketing in the development of agribusiness 

In the work, the role of digital marketing in the development of agribusiness on the example of 

Georgia, important issues related to digital marketing are discussed, the role of digital marketing 

in modern marketing is explained. It should be noted that digital marketing is a component of 

marketing that uses the Internet and online digital technologies. such as computers, mobile 

phones and other digital media platforms. Digital marketing is used to promote products and 

services. 

The components of digital marketing are online marketing, social media marketing, blogging, 

online advertising, online sponsorship and more. Their dissemination of information plays a very 

important role in achieving higher brand awareness, brand reputation and brand loyalty. 

Moreover, social media responsiveness is critical to building brand loyalty and effective 

marketing. However, digital marketing does not only have advantages for organizations, it is also 

effective for consumers. The consumer spends relatively less time and energy to select and 

purchase the desired product. In a short time, the user can find information about any product, 

both from producers and consumers. 

However, as it is clear from the conducted research, Georgian farmers do not use digital marketing 

for the sale of their agricultural products at all. Which, of course, has a negative impact on their 

awareness and, accordingly, sales. 
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