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Abstract

The paper discusses the impact of the Covid-19 pandemic on the social media of
companies operating in the Georgian market. As a result of the virus, people had to
lock themselves at home and everything was switched online, that's why a study
was conducted to determine the impact of the pandemic on companies' social media,

the goal is to understand the strategic steps taken by Georgian companies.

In order to verify the hypothesis, a qualitative study was conducted with the
employees of the marketing department of the company through a questionnaire.
Also, a study was conducted according to the Cobra method, which checks the
reactions expressed on social media posts and measures the popularity of this post.
In the framework of the mentioned research, the social media of two companies,

specifically Facebook, were discussed.

On the basis of the conducted research, the hypothesis was confirmed. Research
has shown that the impact of the pandemic is quite large, and companies have had
to change certain strategies and implement new ones in order to communicate

effectively with customers.

Key search words: social media, strategy, consumer, pandemic.



