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Abstract

Modern businesses have a great challenge, because of big competition. Customers can
buy different types of product or sevice. Informing the target segment is very important. If
customer has some information about product or service, he will buy it. That's why businesses
are trying to provide information to consumers in innovative ways and get their attention.
Social channels make it easier for them to communicate with the target segment. This space
plays an important role in the successful operation of any company. I am trying to determine
how important social media marketing is for Georgian banks. In order to investigate this issue, I
will focus on the following questions: do Georgian users use social channels and how much time
do they spend on them; Is a company's good social media marketing important for customers to
be customers of a particular bank? Does social media marketing increase the bank's awareness

and the number of loyal customers?

social media marketing has been found to be important for Indonesian banks to function
successfully. According to Patria Laksamana's research, social media marketing increases sales
and the number of loyal customers. According to one of the scientific works, it is revealed that
social media marketing increases the awareness of Jordanian banks. Slovak bank customers

prefer social media marketing over traditional media marketing.

Social media marketing is also important for Georgian banks. I did some research to
prove this. I have compiled two different questionnaires. Bank customers took part in the first
one, and marketing specialists of Georgian banks in the second one. About 130 people filled out
the first questionnaire. Most of them prefer Facebook among social channels. They get the
desired information about banking services using social channels. Based on the respondents'
answers, Georgian banks are more active on Facebook compared to other social channels. 6

marketing specialists who work in different Georgian banks took part in the second



questionnaire. From the answers received, it was revealed that the company's profit also
increases with the increase in the amount used in social media marketing. Banks participating in

the study plan to be active on Tik-tok, Twitter and YouTube in the future.

Finally, it was revealed that social media marketing is important for Georgian banks.

Therefore, they should be active in the social channels used by their target segment.

Key search words: social media marketing, social media, traditional media, brand awareness, loyal

customers.
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