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Abstract

In order to achieve success in modern business, it is necessary not only to focus on
profit, but also to conduct business according to ethical standards, to protect the
environment, to take into account the social interests of society, and others. Compliance
with corporate social responsibility standards is important for all companies, but especially

for companies operating in the banking sector, as banks play a major role in our daily lives.

The purpose of the research is to gather scientific knowledge about the issues of
corporate social responsibility in modern Georgian banks. Research suggests that corporate
social responsibility affects customer loyalty in the banking sector. Based on the fact that
there are no Georgian studies on the mentioned issue, in the part of the literature review, the
paper uses the analysis of the studies carried out on the example of the banking systems of
Vietnam, Bangladesh, Pakistan, Egypt, the Czech Republic, Indonesia, Kenya and Saudi
Arabia to determine the relationship between corporate social responsibility and customer

loyalty.

The research was conducted using quantitative and mixed methods. Quantitative
methods were used to understand the opinions of bank customers, and mixed research
methods were used to obtain information on corporate social responsibility issues from bank

representatives.

The results of the study revealed that corporate social responsibility, especially its
philanthropic and customer-oriented aspects, has a great impact on customer loyalty.
Therefore, representatives of the banking sector, in order to increase the number of loyal

customers, should focus on the issues of corporate social responsibility.

Key words: Corporate Social Responsibility, Customer Loyalty, Banking Sector.
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