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დამსაქმებელს ირჩევენ. თაობის მახასიათებლებისა და სამუშაო პრეფერენციების შესახებ 
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Abstract 

 

 

As the aging process unfolds, the role of Generation Z, or the youngest employees today, is 

becoming more and more important in the workplace. The fast-growing, diverse and most digital 

generation has a more or less different worldview from their predecessors, making them a 

challenge for organizations. Most of the research on this topic is based on foreign experience, so 

it is important to observe the generation in the Georgian context. Accordingly, the purpose of this 

paper is to identify the factors influencing Generation Z's decision when selecting an employer. 

The information given in this document will provide professionals with important insights that 

will help them effectively tailor their work space to the younger generation. 

The survey includes an online self-administered questionnaire, conducted with 230 

representative of Generation Z as part of a quantitative research method, as well as interviews 

with 5 talent scouts employed in various private sector companies. Accordingly, the data on the 

research group are supported by the opinions of the currently employed professionals, which 

makes the research more convincing. 

The results of the questionnaire revealed that having the opportunity for career advancement, 

good salary and the opportunity for continuous development and learning are the most valuable 

factors for interviewed Gen Z when they choose an employer. Other interesting information 

about generation characteristics and job preferences is discussed in the results section of the paper. 
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