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Abstract

The subject of the following research is the role of advocacy and informational campaigns in
funding of rare diseases and initiating treatment programs in Georgia. Qualitative research was
conducted as part of the study, namely in-depth interviews with community experts, decision-
makers and people involved in the process, namely: patients and patient organizations,
representatives of the treatment program for rare diseases operating in Georgia, public relations
specialists, representatives of the Foundation for Rare and Genetic Diseases of Georgia and others.
The main objective of the study was to determine whether the production of information and
advocacy campaigns affects the funding of rare diseases and their treatment. As a result of the
research, the research hypothesis was confirmed and interesting findings were revealed, which
require further research. Author's conclusions and recommendations are presented at the end of

the paper.

Keywords: rare diseases, advocacy campaigns, information campaigns, treatment financing.



