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Abstract 

 

 

Master thesis introduces how to reduce the negative effects of seasonality in the Georgian tourism 

industry. It defines the essence of seasonality in tourism, identify the negative impacts that we 

want to reduce, and then to talk about specific strategies. 

Methodologically secondary and primary research was used. Combination of International and 

local experience was a comprehensive background for logical framework of the thesis. There was 

a gathering of international experience in a single plane and their understanding. Conducting 

interviews with people directly working in the field of tourism in the Georgian market allowed 

us to get acquainted with the problems directly faced by entrepreneurs and to gain expert 

opinions. 

Various strategies and approaches were discussed as results in this study. These include pricing 

policies, product and service diversification, and means of increasing seasonality. Forming 

associations around similar activities. 

The significance of the given results is supported by international examples and is based on 

internationally recognized theories. Their analysis and use will bring positive results for any 

country, as well as for the tourism industry of Georgia. 

Key Words: Seasonality, Negative Effects, Diversification, Pricing Policies, Increasing Seasonality 
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