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Annotation

This paper discusses the importance of strategic planning in digital marketing and social
media. The present work consists of three parts. The first part is devoted to the purpose
and tactics of social media marketing. The second part of the paper discusses the
importance of corporate social responsibility in online media. The third part is dedicated

to the analysis and discussion of research results.

The research conducted within the paper and the sources reviewed in the literature review
provide an opportunity to analyze, highlight the role of strategic planning in the Internet
marketing space, identify key trends that users pay attention to on social media for

marketing strategies of the brand or company.

Key Words: Content, Marketing, Communication, Branding, Custumer, Strategy, Digital,

Media, Social.



