99203% @ dolio 5domemgool 3badgbgemmds bo%ma\)@mabéo:;
Gm0ghnmdgddo

96> EOG¥6od

33°6130 gogonco
00806 bybeoody

bo:?ogob@ém bodGm80 5:)(6@536-0@00 oqpoob bobgqp&’goq;m 35033600@3000 50353[)0[),

O9Fbcrcnergools oo 5050m@3300 2939209089 5’030/)@(60/) 0 30@330‘7(60 bo&olbols
5’06-05“730[) 30909609350[) 331)0&)30/)0@

bo%maoq)mabémgo Démogémmbgbob boaoaobd)é)m 36)0086)030

ocmool bobgemdboggm 350336bo¢3¢0

odacmabo, 2022



aobo3bocoo

“30350@85, 6Hm3 bodedmao »JOP03O OO dobio oaoq)qaabob 8603353@«)60 bo%maongbéo{;
Uémogémmbabao“ 6063«)0@386[5 Bgab méoaoGo@Ué 503333306)[} o NG 33°B°3b bb3o

03(500(4)360[5 3036) odoaqag 803md3336363@, 803mbod333636@oq> 30@363@ ob anboBo{;oQ
606@3360@ 80[)0@36[5, 6)003@3603 06 060l bodé™3dn Scobl)gsog?raq)o ob Bo@oégbn@o
lsoooosoq)m Gol}gbob 33[}06030[}0@”.

obo q)oé;goGoo
33°6(30 3ogoneo
00306 bUGQodS

15/06/2022



23bh@ogdde

Bob53ogb o6 633680 3ggbgds 4050 30bs oo Babio F60d36gememBdols 5Bocaemgdols Lagotrergdgdly
beBengaEmgdE0g YH00gEHmmgdB0. goBbammmos 7 G gogemgbsl sbwgbl 30o6ob goo3s
30835600b, LsBergoegdslionsh hc0gthomdel b3gosemolihol oy Begarsw o8 boggémb
030389, sbggg 3056 gor0z0l oBotror Laggesl BotrBmBarozgbemgdols @38 30cogdegds.
bogoombol  odfgoconémdol  goBlsBeogéol 80860 Logombgdo  osB7Bsggdnemos
bogthmsBetrolios BystrmgdBy oytebedaos. gobbaemmos, Gmgmy; Mmoo bgag
bogtmsBetrolier meozoboBogogdol Bogomoogdo,  3Godhozgdo ©d 333m(3E0egdgde,
3g030Lgd1cm0s §0030b 3630096g30b g3gB0 8ol baByBoc gotagBendo. ggbobs s sorgbal
30094bg30l Bobgrogoo, gosboemoBadmos LogotrmggmmBo s6lgdymo Sogedathgmds
9030 B0BoGonmgboos. 6336830 oboemoga (36993l gm0 30l J06sBocoobs o 305630
Bobio 365dh0 gmoce g98mggbgdols Jgbobgd.

bo3gemg30 98006 3o8mBBGY, agbytrs dgagglBogms oy G gogmmgbol sbeoghl
900,30b Uiyobosthgbo bsB0B6g $3115398006 YHMEgEHMMBIBY > gt 33BLsBH3EGA3L 0go
3083560g30b> @3 Bngoace baBmagsmgbtoge yHmogemmdgdal baghel 0dogob.
Bydocadol 3eygblo 6336mBol B0860esb 333cBe0botrg, Bogolytge 35mmggs, Gomy
39339UBo30m> 50-8rog 396de o) Loyt oBgbgdmgbgd30, 30869LLs o Ubgs Ls3086g
193396hgdd0 sGLgnmo gmozel BeGdgdo oo Bobo 860dgbgmmmds. obgzy 33bnGos
39633905830 LsBergamgdslionsh oagomdol 39693960l cgmeogmo (3mobs
bogomborsh (0393306093000 > 933903065 0ggbgdg6 oy 96 obobo 3036 goozal
byobooe L bByBocs Ieoizgldo.

390093930L go965emoBgdol Bobgrogo, ©I©306wd, Gm 3mB3sbagda Logetrorggamesdo
3Bycog3006 90036 botrggBadl, B> 56 3d30 gm0 (3050065 3056 go0 30l Agbobgd o3
3Gg0 39303 56 960l @3BgEH0m0.

Lodogdm Lodgggdo: goro3o, gorazol 3megdue, goo 3'360 50063350, 902035 (9O 30060, 90030l
39300960 8m8bAoergdemgdmmvh NGB magecmmbol EGMU, oo el 3o6odaces.



Abstract

The present paper addresses the need to increase ethics and its importance in public relations.
The role of PR ethics in determining a company’s image, public relations specialists’ or the
field’s image in general, as well as the representatives of the field’s stance on the topic of PR
ethics. To determine the urgency of a problem, it is discussed using worldwide sources. We
analyzed examples, practices, and experiences of both local and international organizations.
We assessed the stages of PR ethic development in their environment. The current situation
in Georgia in terms of ethics is examined using the Vienna and Athens Codes. The pyramid of
ethics and its practical application in the public relations are discussed in the article.

We wanted to know how ethical standards affect customer relationships and how they define
the image of firms and the profession of public relations in general based on the research topic.
We conducted a study to investigate the present status of ethical norms in up to 50 commercial
and governmental organizations, businesses, and other target sectors for the purpose of the
paper, in order to determine the theoretical understanding of public relations managers on the
subject and its implementation.

After analyzing the data, a clear picture of the country’s situation emerged. What kinds of
ethical issues does the company have in its operations, and how do the company’s public
relations managers view the relevance of ethical standards.

According to the findings, companies in Georgia have ethical issues, lack theoretical

knowledge of PR ethics, and do not put it into practice.

Keywords: Ethics, Code of Ethics, Ethical Norms, Ethics and PR, Impact of Ethics in

Costumer Relationships, Pyramid of Ethics.
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