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Abstract 

 

 In recent years, throughout the world, the role of vocational education is gradually increasing. 

The fundamental changes in vocational education are determined by the attitude of the society, 

as well as the ongoing fundamental reforms in this field and the influence of social networks. 

Due to the relevance of the topic, the main question of the research was to find out what role the 

social media has in raising the image of professional colleges operating in Georgia and to what 

extent awareness and trust in the society towards professional colleges increases, by social media 

marketing activities. As part of the research carried out as part of the master's thesis, a hypothesis 

was developed: "Colleges of professional education in Georgia are actively using social media." 

Accordingly, the research used a combined: both quantitative and qualitative research method, 

and we conducted semi-structured interviews with professional educational colleges operating in 

Georgia. Based on the conducted interviews, it was revealed that colleges actively use social 

networks, although most of them do not have a specific staff for this position. Research has 

revealed that social media plays a major role in promoting vocational colleges. 

The thesis also presents the results of the survey of those who wish to study at the professional 

educational program, where the main emphases were highlighted, which is given in the form of 

an analysis. The majority of respondents name the social network as the main source of 

information about professional colleges. 

The thesis also presents the current state of vocational education in Georgia, where it can be seen 

that in recent years, after the implementation of various reforms, the attitude towards vocational 

education is changing positively. Also here by are presented social media development trends and 

research findings that inform us about the ways institutions are using for awareness campaigns. 

In this thesis, were used examples of Sweden, Germany, Japan and France to determine the 

reasons why students choose vocational education, the benefites that are provided by goverment 

in that field, and the priorities of professional education in developed countries. 
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In conclusion, there were presented several recommendations which may assist Georgian 

Education System in crisis management, further development of professional education, getting 

broad information and using practical approaches tested in another countries. 

  

Keyords: 

Professional colleges, social network, public attitude, international practice. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


