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Abstract

Today, the trends of industrial development are more and more promoting the development
of tourism. The tourism industry has become popular in recent years, and the number of
international flights is gradually increasing every year. One of the integral subgroups of the
tourism industry is the Horeca industry, which was founded in the last century and is
becoming more and more popular over the years. In addition, the interest in this field is
growing, and many new companies are appearing on the market, which are starting to operate
in this direction. Against the background of this fact, the number of employees in this field is
also increasing. This field is much more complex than it seems at first glance. According to the
hospitality industry, Georgia is one of the most popular countries in Europe and other
continents. However, the pandemic hit negatively the mentioned field all over the world, and
the impact of the pandemic was clearly seen in the example of Georgia. Many companies found
it difficult to cope with the pandemic and many of them stopped operating in the market. The
purpose of this paper is to examine the barriers and challenges faced by companies in the
Horeca industry. In addition, within the framework of the paper, the trends in other countries
of the world during the pandemic will be discussed. Within the framework of the mentioned
research, the author used a mixed method of online survey and through a questionnaire,
interviewed middle and upper management representatives of companies representing the
Horeca industry in the Georgian market. Through this study, the author provides the reader
with information on what challenges companies faced during the pandemic and what impact

the epidemic had on their activities.
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VLGOI BHOo

©OILLYMO0m, 06EMLEHOOMWO 256305M00L 96963000 WRGM s MROM byl
MPgmd9b  GHMOOBAOL  A9B30m0MgdL.  BHMOMODIOL  0bEMLGHM0S,  dmem  iemgdol
396053003580, 303w oMo bgds s Ym39wHeroMo, Boghmsdm®molm 13Mgbgdols
(oEb303 096smsbmdom 0dsEHqdlL. GHIMH0BIol 0bEMLEHMOOL JMM-9Mm 2569gmage

939%318L MO 306935 06EMLEHMOS FoMBMmo©agbl, HMIgEbsg XJO 3093 3oLwY

15993996900 B9gs®S LoRMAZgO S MOE fergdo F9OL, MBOM S MROM FM3MESOWIWO
bgds. oMo 5doby, 0BOEYdS MIMsmE 93 LRgOHMBsdo 0bFGH Mo O B5BsMDY

BBbgds  pdGosgo  sbowo  3m33s60s,  GMIgmoi Mm39MH0Mgdsl  MBmerm© 53
909560 gd00 0fjyqgdl. 99 BodGHol Bmbby, FoGIEmdL 53 LEgHMTo BTGNS
(oEbz03. 90b0dbMwo bLRIO® 2530 gdom MROM  3MI3gJuH0s, 30O 9OHO
d9bgoz0m  BsbL.  LEGHMBsMmBIL30BIMBOL  0bEMLEGHMOo0L  dobgzom, UBods@mgzgwm
YOOI 9OH-9MH0 3M3MEsOHIWO 3995655 93MM30L ) Lbgs 30b630bgbEOL J39ybgdL
dm6O0L. 0939, 3960090050 50b0dbME LRgM®L dmgero Fbmzeroml JoldEHId0m doE0sb
©OEO MEYIs F05ggbs s 356900l 253cgbs 39Mo odmBbEs BodsGmggumls
3525omMHBYE. 90653 30335605L goMFoM©s 356@g0sLMD 4903003905 s 3930
300356058 99093030 M3gM0oMgds d5BMDBY. 98 BsdMM™MIol JoBsbos, golfogwrml ol
050090900 S #odMf393900, MMIol §obsdg3 50mMBEbIb 3mEg3s 0bMLEG®ool
0960mBo969c0 3m83560900. 4oMIs 5T0LY, BodBMIOL FoMRGdTo Q9BbboMwo 046905
0v) OMamO0 969630900 ogm  3s6gdool M™L  AbmBwoml  Bbgs  J399690d0.
50b0dbmwo 330930l BoMYgdTo, 93GHMOMTs J9dm0oygbs 33e930L gm0 IgoOMPO -
Mb50b 259Mm30mb3zs @O 300b35M0L I9dz39MdOm, A5TMOZ0MbS LEJsONZIW ML B5BODY,
3069358 06MLEHO00L HoMdmoygbgero 333560930l 9bgxdgbE oL Lsdrsem s Bgws
(Mol HomdmBsagbwrgdo. s0bodbmwo 33cmg30L 39dz9mdom, 53GHMO0 d30mb3zgwls
50300L 0bxzMmOTo305L, 0 Go 453mfi393900L H0bsdy Ybgh 3mB3sb0gdo 356900l
@OML 5 M5 4931965 0dmbos Fomls LogddosbmdIBY 93009d050.

Usdogbem  bodgzgbo:  3mM93s,  Ogb@membgdo,  GHMO0BIo,  LETs®mob3obdermdols
06MLEG®05, 3560930, 3m6935 BgdEBHMMOL AsdM393900



