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Abstract

People’s daily life has been completely changed during coping with the COVID-19 pandemic.
The digital world has played a huge role and moreover has extended the market of food delivery
in Georgia. The research aims to explore the use of food delivery applications among Georgian
respondents during the pandemic period and to evaluate aspects, which had the strongest
influence on the user behavior and behavioral intention of consumers during the COVID-19
pandemic. The research framework was designed according to the UTAUT (The unified theory
of acceptance and use of technology) model, with the integrated determinant of perceived fear of
COVID-19. The study has been conducted with the survey strategy in Georgia. In the research,
the data of the 196 volunteered participants have been analyzed. descriptive analysis has been
conducted to deeply analyze the demographic and determinants of the chosen model according
to the perceptions of respondents. Additionally, a multi-variance analysis has been done to
explore the correlation between the variables and moreover the research has concluded that the
perceived fear, performance expectancy, social influence, and export expectancy had a positive
effect on the users’ contentious intentions and facilitating conditions had a strong statistical
influence on the use behavior during a pandemic. The research is beneficial for companies
operating in the food delivery industry and the companies who are going to start to explore the
market. The research explored which determinants are most important to analyze the user’s
behavior and moreover studied the impact of demographic factors. The strongest correlation on
behavior intentions was among younger participants with a monthly income of 2000 — 3000 GEL.
And moreover, the strongest impact of facilitating conditions on use behavior was among married

females with higher than 3000 GEL monthly income.
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