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List of abbreviation

Covid 19 - Corona Virus disease in year 2019

Segmentation — The process of dividing target potential customers of the company based on their

demographics needs and behaviours.

Application (app) — A mobile or computer program

Segment Acquisition — Process of gaining new Consumers

Customer Retention — Company’s ability to retain it’s customers over some period of time.

Stock - is a security that represents the ownership of a fraction of a corporation. This entitles the
owner of the stock to a proportion of the corporation's assets and profits equal to how much stock

they own. Units of stock are called "shares."

Dormant Customer — Customer who no longer is involved in sales or marketing activities of the

company. They no longer buy product or service from the company
OFD - Online food delivery

FDA —Food delivery application

SPSS — Statistical packages for the social sciences

GDP - Gross domestic product



Abstract

The COVID-19 Pandemic shifted the regular behaviour of society. The isolation and new
lifestyle created a demand for services that were previously irrelevant, opening up entirely new
acquisition opportunities for businesses. Such services are food delivery applications. They offer
customers the opportunity to order meals through the Internet at specific locations. The
purpose of this research was to assess the relationship between the COVID-19 Pandemic and
food delivery applications. As an extra analysis, it also studied whether customer personality
has an impact on food delivery service usage. A questionnaire was utilised to obtain data from
a sample of 108 participants in this investigation. The convenience sampling technique was
adopted in this study, which was chosen primarily because of the COVID19 (Corona virus
illness in 2019) pandemic condition. Following the discovery of the results and the completion
of the analyses, it was determined that the COVID-19 pandemic significantly increased
demand for food delivery services. Also, personality traits such as extroversion are positively
correlated with the frequency of using food delivery applications. In addition, demographic
variables such as age, gender, and income also have an influence on the frequency of food
delivery application usage. The thesis will help companies operating in the restaurant or food
delivery market or planning to enter this field to structure their goals and actions, and, in the

case of new businesses, to plan their go-to-market strategy correctly.
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