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Abstract

The idea of corporate culture is relatively abstract. However, like the air in a room, it
surrounds and influences everything within an organization. The concept of corporate culture
is one of the basic concepts in management that has been researched since the 20* century by
many academics. Some researchers agree that corporate culture has a considerable influence
on the effectiveness of the organizational processes and is one of the competitiveness
determinants. The importance of corporate culture determines the relevance of the work as a
relatively new element of the organization's human resource management system. This
implies the creation of an atmosphere of mutual responsibility between the employee and the
employer, the desire of all company employees to make it more successful by supporting
initiatives at various levels of the organization, constant technical and organizational
innovations, and open discussion of problems. For effective management of an enterprise and
increasing competitiveness, it is essential to understand the place and role of corporate culture
in achieving the organization's goals, the ways of its formation, and the possibilities of
adjusting and maintaining it at an optimal level. Relevance is based on the growing influence
of the corporate culture not only in strategic human resource studies but entirely on the
competitiveness of the organization. In the modern world corporate culture became one of the

driving force to achieve competitive advantage and survive in the long run.
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S0LEMogEHo

3MO3MOSGHOMWO  3YWGHMOOL  0gs  FJOIMIO0m  OBEGHMIJGHVIE0s. I3,
OMAMOE3 Mmmobdo 35960, ol oML 530931 O 493wgbsl SHBIBL MMYIBOBHEOOL yzgws

36OmElHy.  3O3MOSGHOMo  3NGHMOMoL  BHogwgds  99bgxdgbGHol  ghm-gemo
doMomoo  3mb39xE0ss, OMIgwos 99-20 Lom3Mbob  FMOZso  5350gdoZMBOL
39933930l Logsbos. BmYogHo 93393500 MIbbIEYdS, MHMI  JMO3MO SO
3M0EGHMOL  o5dgl 86003690 m3z5b0  gogwgbs  mGBoBsgoMEmo  3GmEgLgdol
9839930565 Bg @5 ML 363N g6EHBIM0BMIOL  gBo-ghmo  49BALBL3Mgwo
R39JBHMO0. 3MO3MOSGHOMWO  3MNWEGHIOOL 330930l 36033690 Mds  A9B30MHMOGIMWOs
M62560D5300L  505305bMM0  HglELgdOL FsMM30L LolEIoL TJgEsGMgdom  HIEO
993963 oL  FBsmEOo 9GP mdom. g anolbdmdl  sbsddGmdgls o
©53L5gd90gels  dmMol YO0 YOHM3oLboLIygdMdOL  5@MbBgO™L  Jgdabsls
M62560Bsgool  bbgoolbgs  ©@mbgbg 0bo3os@0ggdol  dbsdsFgom, 8mdogzo
39960379600 ©5 mOHRB0BsE30MEo Bosbeggdom s 3MHMdMGIgdol Mos obbowrgom,
30035600L gz9es 0965dIOMAoL Ly®30el, gobsmb ol wMad™m (osMmds@gdmwo ©s
3M6316096&mbstosbo. LHoOTML 98399&H0sbo d9b9x9bEOLS Qo
3063996096 196560056md0L 25HOHOLMZ0L 99930093905 3MO3MMIGH0MWO 3G
5QR0OLY S MHMEEOL  gosHMYds  MmMPsboBszool  BoBbydoL  Jowfgzsdo, dobLo
1}MOIoMgdol  qbgodol, m3G0doc  ©mbyHg  IMOYgdoLs s  F9bseBMbgdOl
d9L5dgdEMdYdTd0. 1LHZ0MLOL 9JBHYIOWMdS 953w9dbds 3MOHIMOSEGHOMWO 3 GO0
DM 493wgbols 565 FbMWMO LEOSBHIR0IE0 5Q5F0sbMM0 MLMLgdol 33¢g390do,
505990  A0sbs©  MmMPsbobosgool  3mB3IMMGEEHMBIM0s6MdSDY.  39bsTgM™3zY
AbmREomdo  300MH3MOSGHOMO  3YWEHVIOS 2B JOM-9OM0 F5dMIM53989W0  dOWS

3M63996096@G Mo 130653 gumdOL  dolLM(g39® O  ¥MIJ3506  39ML3dEH 03530
3905MRgbolm30U.

U5d0gdm  BoRY3900:  3MM3MOIGHOMO  JMNWEHNMS;  MOABODIFOMWO  JMWEHMO;
3063996096 16560056mds; 3mb3mM9bEGH™Mwo M30MoGJuMdy; 9839dGH0bMd; 89bgx b3 0;
WOEIOHMBS; JOMHOMIO VOMYONIENGOS.
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