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Abstract

The purpose of this study is to identify and describe the impact of the social network
"YouTube" on the sales growth of startup businesses.

Startup business is known for developing new business development techniques, marketing
strategies and raising brand awareness among consumers. Growing sales is a challenging task for
every startup business. Thousands of startup ideas are born every day, but most of them cease to
exist in the first steps. At the initial stage, startups need help to introduce themselves to
potential customers and present the product or service that it offers to customers, then gain their
trust, and of course establish a place in the market.

Given the advancement in modern technology and the dramatically increased demand for
online videos, the most effective, convenient and easy communication channel turned out to be
YouTube, it is the best route for effective and optimal communication with the customer. This
platform helps startup businesses to promote their product or service, gain trust and retain users
with fun, little and fun video content.

The results of the study show that the social media network YouTube can provide long-
term growth in startup sales, as startups have limited resources and budget; Therefore, the right
choice is to use the social media network "YouTube" to promote the brand at a very low
financial cost.

Keywords: startup, business, customers, sales growth.



