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Abstract

The master thesis aims to show the value of guerrilla marketing in the process of brand and
company development. Theoretical guidelines allow the reader to form an idea of the basic
features of marketing, to get acquainted with new types of modern communication, non-
standard methods of advertising, the fundamental signs, and advantages of guerrilla
marketing. The paper covers information related to strategic communication and its
driving communication concept. In the thesis, you can find examples from the
international business industry and the experience of guerrilla marketing in Georgia. We
conducted an online survey, focus group, and interview as part of our master thesis to
research attitudes toward guerrilla marketing. Research made it clear that, nowadays,
elements of guerrilla marketing play an important role in the marketing communication
process of companies. The mentioned method allows the brand to appear in public with

different, non-standard, sensational, unexpected elements.

Keywords: Strategic Marketing, Guerrilla Marketing, Strategic Communication,

Sensational.
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