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Abstract

In today's world, business sustainability is becoming increasingly important. This paper
intended to analyze the importance of business sustainability in consumers' preferences
drawing on the previous studies and appropriate research methodology. An explanatory
research strategy was chosen to investigate the connection between awareness of the concept
of business sustainability and consumers’ financial behavior in the banking industry of
Georgia. Within the research scope, three banks, TBC Bank, Bank of Georgia, and ProCredit
bank were selected due to their high level of sustainable business processes in addition to the
huge number of clients and ability to invest in innovations. This research project draws on a
mono-method approach, including quantitative research based on a survey strategy, utilizing
an online questionnaire for primary data collection coupled with the target population of
consumers of these three banks. The data were analyzed with the assistance of the Statistical
Package for the Social Sciences (SPSS), particularly, validity, correlation, and regression
analysis were performed, together with the hypotheses testing. As a consequence, a link
between variables was discovered, and when the hypotheses were tested, it was discovered
that products and services had an impact on consumers' financial behavior, whereas
implemented CSR programs and business sustainability had either no or negative influence on
consumption. The study made recommendations for raising consumer awareness of the applied
business sustainability concept and making the sustainability report more widely available to
customers.
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