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Abstract

In the modern world, marketing and marketing related sciences are evolving on a daily basis,
gaining new roles and functions. Neuromarketing is one of the areas of modern marketing, which
aims to explore ways using which it becomes possible to influence the decision-making process of

potential buyer, taking into account the peculiarities of the central nervous system.

The emergence of neuromarketing was related to the development of the digital world and the
crisis in terms of advertising industry resources. In response to these challenges, neuromarketing
took on the role of conducting specific marketing research and experiments, which were
subsequently established in the form of many new technologies throughout the world of

marketing.

Neuromarketing plays one of the most important roles in the development of the business in the
modern digital world and in the process of consistently achieving the goals set by the organization.
The master's thesis discusses the importance and role of neuromarketing in modern marketing
and suggests the idea that neuromarketing is one of the best opportunities for planning and

implementing successful marketing activities for organizations.

The aim of the research is to determine the level of awareness of neuromarketing technologies
and concepts on Georgian market and based on the example of Georgian organizations to

understand the development level and usage during the formation process of marketing strategies.

Based on our research, we can conclude that in reality, on Georgian market there is a lack of
information in the field of neuromarketing, which itself highlights the potential opportunities in

this area, the use of which will further help organizations .
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