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Abstract

The insurance culture in society is gradually growing and becoming popular. The
insurance market is constantly evolving as it grows. New companies are entering the market,
services and standards are changing. The introduction of digitally innovative technologies is a
topical issue in the insurance industry. This master's thesis reviews the role of digital

technologies and consumer attitudes in the private insurance sector in Georgia.

The development of digital technologies has created many opportunities for customer
interaction. A mixed-method study, both quantitative and qualitative, was conducted to study

the role of digital technologies in the market, current challenges and consumer attitudes.

After processing the results of the research, the attitude and problematic issues of
consumers towards the innovative technologies introduced in insurance companies were
revealed. In particular: advantages and disadvantages of digital services, popular digital
channels and more. The results of the study allowed us to answer the research questions.
Pandemic processes have accelerated the process of digitizing the insurance market. Most
consumers are willing to receive various insurance services through digital channels. However,

digitized insurance services need to be improved and refined.

Keywords: Digital Technologies, Digital Channels Innovation, Insurance Companies,

Insurance Market, Consumer Attitudes.



