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Abstract

The paper is an attempt to study the situation in public, private and non-governmental
organizations of Georgia in the field of internal communication and to determine its impact on
the image of the organization. Based on secondary literature, the work includes the concepts of
organizational image, internal communication as well as employer branding. As for the
comparison, the study includes the experiences of Georgian and foreign organizations in terms of

internal communication.

Quantitative research method has been used in the research part to show the complete picture in
the direction of internal communication, as well as to determine the relationship with the image
of the organization. Structured questionnaire which contains both open and closed questions, has
been sent to human resource management specialists of 106 different types of organizations, as

well as to the staff of the Public Relations and Marketing Department.

According to the study, we found that the image of the organization is determined by the
employees, which indicates the need for the proper internal communication. Nevertheless,
though this research we learnt that Georgian organizations do not conduct neither image nor
organizational climate research. Currently, the position of Internal Communication Manager is

not established, therefore, the responsibilities in this area are distributed to different specialists.

The studies have shown that the internal communication has a big impact on the image of the

organization.

Key Words: Internal Communication, Organizational Image, Employer Branding



