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Abstract

Nowadays, the competition is increasing significantly in almost every industry, new startup
businesses are emerging in the market every day and it is becoming more and more difficult for
brands to make their brand memorable to the customers. Marketers around the world are dealing
with this challenge using a new direction in marketing, namely, content marketing. It is used by
many well-known brands and compared to other countries, in Georgia it is new and is still

developing.

The paper pays great attention to the strategy of content marketing. The latter is compared to

traditional advertising and the benefits of content marketing are discussed as well.

The objective of this paper is to determine how effective content marketing can be. How does it
impact consumer behavior? In order to examine the issue in-depth, two types of research were
conducted. At the first stage, using methods of in-depth interviews, marketers employed in
Georgia and content makers of creative agencies were interviewed. Within the framework of this

research, using simple random sampling, a quantitative survey was conducted among consumers.

After completing the research, the results clarified the impact of content marketing on the
behavior of Georgian consumers. The paper compares and analyzes the attitudes of consumers
and marketers towards content marketing. Desired content and communication channels for

Georgian consumers were identified.

The results of the research will help communication specialists to determine the content

marketing strategy correctly for the Georgian market.
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