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Abstract

Strategic communications is a results-oriented, well-written plan that is delivered to the target
audience. It is important and needed lever for the correct positioning of companies.Strategic
communications is important for start-up and developed businesses, because it helps to spread

the desired information to the wide public.

In This research we considered the changes of strategic communications produced by the
Company “Coca-Cola” in both International and local markets. We discussed the strategies
developed since the 1920s and the stages of “Coca-Cola” communication expansion. Described in
detail how each strategic communication impacted the development of the brand and how
effectively they carried out this or that campaign.

> »

The aim of the labour is to analyse the changes and development stages of “Coca-Cola’s
strategic communications. Both quantitative and qualitative research was conducted based on
the objectives of the study. Through quantitative research we have established user dependence

and attitudes towards Coca-Cola Strategic Communications in both local and global market.

Through qualitative research we have established, What is the guideline of "Coca-Cola" in
Georgia, is Coca-cola strategic communications different from other countries and How much

the action plan was changed during the Covid19 pandemic.

Key words: Strategic Communications, Coca-Cola, Communication Development, Customer

Attitude, Action Plan, Target Audience.
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