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Abstract

2020-2021 has given the world new challenges. Covid 19 and the Universal restricitions has
changed the way we look at digital marketing. The world economy and the decrease of It in
every possible way contiditoned E-Commerce to grow, the world business market started to

digitalize more and more .

The following document will be reviewing Georgian small companies and their positioning on
the platform of instagram during Covid Pandemic. With the example of this following
companies we will be shareing recommendations of how business can survive with the right

strategy and boost the sales with having risk factors as low as possible.

During the research we had indepth telephone interviews with the following four companies:

“Oktopus Fitness Club”, “Burger Inn”, “Barbarestan”, “Blush” to see their strategic moves with

digital marketing during pandemic.

Also, during working on the following thesis, the consumer research was also made. To be more
specific Instagram User oriented research, which helped us see customers and their perspectives

about online communications with companies.

In the following document will also be shared the examples of couple of wordwide small
companies as well, which will help us see the differences and similarities between Georgian and

Foreign companies and their digital communication strategies.

With the direct observation which was also done. We can see other Georgian brands and their
social platforms — What do they do in digital marketing. Before finishing the thesis and giving
recommendations, it is importatnt too know the situation with other brands — are they active

online? Are they aware that they need digitalizing to survive?



During these times we saw important finding and trends, which are pretty innovatiove for
Georgian business sector. With the following research we were able to prove our hypothesis and

answer the research questions.

Kay Words: Covid 19. Covid. Pandemic, Restricitions, Social Networks, Instagram, Georgian

Companies



