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Abstract

Introduction: "Smart House" position in the modern world and it is role in Georgia.
Naturally, the current trends in the world are also relevant for Georgia. The aim of the research

is to determine the barriers to the development of a "smart home" in Georgia.

Methodology: Qualitative and quantitative research methods were used to achieve the
purpose of the research, in the form of in-depth interviews and online surveys. Quantitative
survey results are presented in the form of tables and diagrams. An online survey was conducted
with 60 respondents who are currently job seekers or employees. Qualitative research was
conducted with a representative of four business sectors: a sales manager, a representative of a
construction and development company, a project manager and a smart home product
manufacturer. Questionnaires were developed by the authors of the paper. Targeted and

accessible sampling methods were used to collect data.

Results, Interpretation: Research has shown that consumer attitudes towards smart home
products are quite abstract / vague. Given this information, Georgian companies can use, as well
as take into account the main factors considered by the demand-supply imbalance of smart

home, in order to integrate these products and services in the Georgian market.

Keywords: Smart House, Georgia, Smart Home, Home Automation.



