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Abstract

The paper addresses the impact of content and social media on consumer buying behavior. The
role of content on consumer behavior, the definition and importance of content strategy and the
attitude of both companies and consumers towards certain types of content (photos, videos,
reviews, etc.) are discussed.

In order to define the urgency and importance of the issue, the paper discusses issues based on
various international scientific sources. The purpose of the current study is to determine in
general what impact content has on consumer behavior, specifically during a purchasing
decision.

Based on the purposes of the study, we wanted to find out how much the content strategy builds
trust in customers towards the brand and how much Georgian companies take into account
customer feedback while creating a content strategy in the social media.

The following issues will be discussed: 1- Which type of content is the most trustworthy and
relevant for the customer; 2- How much do brands use customer feedback to determine further
strategy; 3- Does content marketing influence the customer buying decision process?

According to the results of the research we can conclude that relevant content builds the trust
between the brand and the consumer and the most attractive type of content for the customer is
the photo and video content that Georgian brands take into account when planning a content

strategy.

Keywords: Content marketing, social media, online shopping consumer behavior, advertising,

type of contents.
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