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Abstract

In the contemporary world, where everything is digitalized, companies are facing the greatest
challenges, and they will overcome these challenges if they introduce the innovative
approaches in the process of doing business and be different, creative, if they create a product or
service that sets them apart from their competitors. The competitive environment is quite high
and the market is saturated with companies.

According to the situation, it is only creativity that can make a company an advanced, different
and the leader of the field, as it is easy for everyone to keep up with technological innovations
and establish them. The main approach and the way of solving can be explained by creativity.
In addition, in the 21st century, creativity has become a major area of interest, including in
business and creative thinking has been named as one of the most in-demand skills.

Therefore, the main goal of the paper-work is to study the role of creativity, as we have to
identify the role of one of the main demanding skills in development of Georgian companies,
the level of creativity of the people employed in leading companies and how demanding the
above mentioned issue is in our reality today.

All the sources related to the topic are discussed in details in the work from the concept to all
its important aspects. Based on this, in the theoretical context, the knowledge about creativity
has deepened and on the basis of quantitative and qualitative research, we have already obtained
the existing reality in this direction in Georgian companies.

It is also important to note that this issue, or the role of creativity in the field of business, has
never been studied in Georgian companies, this is the first case in Georgia, and in this regard
there is a very active trend in the world and there is a lot of research around the topic.

Based on the conducted research, the role of creativity in Georgian companies was clearly
identified, the research tool which is used to measure the creativity in the international market
,was used for the selected respondents The results show that the main driving force of creativity
in our reality, which is training, a friendly environment, adapting to changes and solving the
problem effectively in a short time, is well developed and its role is crucial, which is the main

prerequisite for success.



At the same time, attention is paid to the aspect of originality and abundance of ideas, which is
logically connected with creativity, creative thinking, analysis of personal qualities and based
on the analysis of these signs, it is revealed that this skill is paid attention. Moreover, foreign
experience should be taken into consideration and it is actively used in working process that is a
guarantee to success and the determiner of increased productivity of the company.

On the other hand, we encounter a number of considerable and problematic nuances, which are
discussed in detail in the following chapters.

Key words: creative thinking, creativity in business, demanding skills, creativity measurement
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