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Abstract

In the given paper, the main theme of discussion is general information about influencer
marketing and its effectiveness in digital marketing - on the example of companies in Georgia.
Company representatives, their satisfaction, and attitude towards influencer marketing are
surveyed. In addition, it contains information on the channels and techniques used by

influencers.

The aim of the research is to determine how effective influencer marketing in digital media is
and how this direction of advertising is going in Georgia. Due to the purpose, two types of
research were conducted: qualitative (interview and content analysis) and quantitative. In an
interview survey, we asked important questions to the representatives of the companies that
already use influencer marketing - in the fields of beauty, fashion, sports, hospitality,
restaurant, shopping, advertising and more. For content analysis, we selected influencers
working for specific fields (fashion, beauty, and technology). In terms of quantitative research,

we surveyed representatives of marketing teams of different companies.

Depending on the results of the survey, we can say that influencer marketing is a very popular
and used method of promotion in Georgia. The biggest pros of this type of marketing are
credibility, organicity, and fast dissemination of information. It was also found that companies
mainly use platforms such as Instagram and Facebook for influencer marketing. The main
criteria for evaluating the effectiveness were identified: mainly the interaction data (Like,
Share, Comment, View). The majority of the surveyed companies have increased their share
of influencer marketing in their annual marketing budget, which means that the influencer
becomes an important, or maybe the necessary person in the companies' communication
strategy and the demand for it greatly increases. The vast majority of respondents still intend

to continue working with influencers in the future.

Unfortunately, in-depth research on influencer marketing in Georgia doesn't exist, for now,

so the results will help companies plan an influencer campaigns.

Keywords: Influencer Marketing, Digital Media, Influencer, Influencer Marketing

Effectiveness, Influencers Communication Channels.



